


INTRODUCTION

Todal's $&arl&eting is defie& &Sa@did dibB& tréhs&rationlbut HEB&tened don$umer expectations, so B2C marketers face
Peep pre$sut&do deliver seali@less, @ersondlizé@&Xperiehtes across multiple channels.

As ‘cross-cha®&el mari&tingf@béedhies inG&esilkgly c&mplex,.effe®ivly'hayressing cross-channel data is now a key
&ffer@&i$tor&Wdving succts&forlle&din&tombp&nie$while &eating obsticle$*or those who struggle to adapt.

TT&is Blug&shift research.oforand.fdrket&s®nd dita fader$ in tHe US.8xplores the current and future states of cross-
chahhgl$8arkeWog&un&$é&ritg &itical b&rrrs, eme$gihg'ti&ndls$ard actio¥ol$8nsIghs &$&orands navigating opportunities
& cross-chan& mtarketing.

By d&a&nirBng"the (ol$o&M, db&d integr&tBVm il predictd&tecHBolodi@s$this tepbrt sheds light on how marketers address
gads B &eid sHakegich&totimizé 8ngag&¥enPand 'Binée Bvonue!&rdwih In today’s dynamic marketplace.

Bl&c AHO DS

Blu$filt&n&hissi@ned a8 indep&ldiint YesdbYkn firm to sud&1298 U&-irsed BACK (B2C) marketers in January 2025.

he n$arl&t&rs irtthe su&ey wee 'hiial"arid LnloB leveb&ofdesttgRIF&xatuB/eRhC¥GgP cZ&réident (5.1%), Director
k@ gRnd Manah€E#Eg0 %)

Thee r$arketer$ WorgEY at &id'to 8arBetticdttsfep Ak\égPI GOt OCAtEELes [T, YIGR) (C- ], 0GHETES (43.9%), 5,000 - 10,000
EfEhitegPandVide ittdtt TOBROTB.1%)

Ihe tespohdeis'wdked at &on8p$nle& acbasB V& thmi@re@gife = &et&il"(3968), ArirkgP Ser&Be&(19.4%), Credit Unions
Hemd¥mgRalti$are EH2#YR-CHMmiakbe P %), InsthkmcgR41%&,. el 8L $&blhegBns (98), dnd$&hehkardg&ries (4.1%)

Ihe Ratgin of 8r&or $or &iBFtAY i$FH- YEgt 't 95%9a8Gfidence level.
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The top ways B2C
marketers are improving
their use of data to hit
revenue targets:
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The most significant
missed opportunities in
email campaigns for
B2C marketers:

‘8’ [nééfective personali@ation
baék®Eknowledge ab®ut preferred channels
@ baék®€ Segmentation

= [(nééfective A/B testing

<Z] [nconsistensending frequency

What do you believe are the biggest missed

opportunities in email campaigns?

(Selett all that apply)
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What do yiou thifk are the root causes of missed
revenue tavgédts in B2C marketing?
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Do you see higher retention rates with Al-driven
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are the key to improving customer retention
according to 91% of Marketing leaders.
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Have Al-based content or product recommendations driven
higher engagement or repeat purchases for your business?
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Dynamic pricind\optimization

Real-time customer support

Automated abandoned cart emails
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w Streamlined checkout processes
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Persoralized product recommendations
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