Blueshift Confidential and Proprietary

Keep Customers Engaged
All Year Long
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All Year Long
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INTELLIGENT CUSTOMER ENGAGEMENT
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Opportunity

Challenge

Retailers benefit from the seasonal nature of their business

* Average retail sales volume increases 20% in November and December alone
* Average email list growth month to month more than doubles from 2.5% to 6%

But, coming out of the holiday season, engagement falls due to:

« Gifting is less relevant

« Consumers pull back on spending

 Promotions are fewer and farther in between

« Consumers “clean out” their inboxes and unsubscribe from communications that aren’t
providing value

How can you build off a successful holiday season by keeping customers engaged
with your brand and coming back to purchase again?
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3 Ways to Keep your Customers Engaged in your Email Program

&

1

Build rich customer
profiles to engage
customers with highly
personalized campaigns

Leverage Al-powered
personalized product
recommendations to
drive repeat purchase

<

3

Trigger messages based
on customer’s real time
behaviors, activity levels,
Interests and more
(abandon project and
abandon cart examples)

Blueshift Confidential and Proprietary
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INTELLIGENT CUSTOMER ENGAGEMENT

o1

1. Enrich Your Customers’ Data to Personalize Their Communications

Enable social sign-in/sign-up with
your email capture

Removes friction from the submission process
and boosts subscriptions

Gives access to user data for personalization
and retargeting through other channels

ARTIFACT
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G CONTINUE WITH GOOGLE

or

IEmail Address

Password LN

SIGN IN

Create Account | Reset Password

Capture data about acquisition source
in a custom variable

e Develop personalized onboarding series that
creates a cohesive experience from capture
to email

Custom Attributes

partnership_source
dmi_partners

properties__campaign

DMIN23

Segment: usersegment_dmipartners

Matching Users @ & Q

Computed at 2023-02-05T21:54

Users Email O Push O sms
15,552 13,059
AND
User Attributes
joined_at is between 2022-November-1 and 2022-
November-30

User Attributes
partnership_source is equal to dmi_partners

; Journey Start

E usersegment_dmipartners

WelcomeDMI-01

Wait 2 minutes

20221014_WelcomeSeries_New_01

Ask for information from your customers

Capture product categories or other product
attributes

Use data to segment emails to target customers
with the right message, right offer
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Here's a little something to get you started on
your first photo project

15% off your first order
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2. Use Al-Powered Tools to Recommend Products Based on User History

Recommendation:
Events Show Items based on users' affinity
Rel
Pick items based on: | Top time spent items v

Predictive content
No events are excluded, use the below button to start excluding events

tem attributes © Exclude event

£ Settings Filter Options ¥
Exclude out of stock:

Exclude all past purchases:

Include items with same parent item:
Show | 1 item(s) per:  None
© Categories to exclude

© Categories to include

The item must match ALL of these attributes:

© attribute
@ sku v contains v | book
@ sku v does not contain v | frame

The item can match ANY of these attributes:

O attribute
Site-wide Backfill No Backfill v

Shuffle items: [7)

Recommend Parent Items: 7]

Recommend 4 items

Recommendations increased unique clicks in email by 10%

FOR MORE STYLE

Bring upscale interest and
modern flair to walls that want
to make a statement.

FOR MORE STORIES

Panoramic views and designer
layouts give you the space to
tell it all.

SHOP BOOKS

Test: Recommendations dynamically
pulled in PDP images based on user
history in each category

FOR MORE STYLE

Bring upscale interest and
modern flair to walls that want
to make a statement.

SHOP FRAMES

FOR MORE STORIES

Panoramic views and designer
layouts give you the space to
tell it all.

SHOP BOOKS

Control: Creative team selected images to
feature for each category
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3. Customize Triggered Workflows Based on User Activity and Products

e Capture and time stamp events on your site
e Examples: page view, abandon cart, started a project, viewed cart
e Customize the email and journey based on the product customer was interested in

ar BooksSeries-01

Wait 45 minutes

NEED INSPIRATION?

2 conditions

202207-AbandonProject-Series-01

Just look within your
current project. S p—

Wait 2 days

e

A 4l 1condition

202207-AbandonProject-Series-02

WE'LL SAVE YOUR SPOT

+
You're off to a great start!

We'll save your progress, so
you can come back with
fresh eyes and finish strong

SEE YOUR STUNNING WORK

Dynamically pull in PDP image reminding customer of the project

ar BookSeries-03

Wait 3 days
1 condition

202207-AbandonProject-Series-03

b

+

+ +

FramesSeries-01

Wait 30 minutes

Y 2 conditions

202207-AbandonProject-Series-01

-+

FramesSeries-02

Wait 1 days

b | 1 condition

202207-AbandonProject-Series-02

-

FramesSeries-03

Wait 2 days

1 condition

O BRI

202207-AbandonProject-Series-03

-

+ &

+ +

; Journey Start

n Event (started project)

-

PrintsSeries-01
Wait 30 minutes
2 conditions
202207-AbandonProject-Series-01
AT
PrintsSeries-02 +

Wait 1 days

b &l 1condition

202207-AbandonProject-Series-02
=
PrintsSeries-03 ar
Wait 2 days
A @l 1condition

202207-AbandonProject-Series-03

b

Use filters to customize the journey based on product
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Bonus:
Develop Content

to add value
beyond the
transaction

Continue to educate and inspire your
customers to engage with your website and
product lines

MARKING THE MOMENT

Photo Tips Library

Introducing a library of approachable photo
tips to help you capture the feeling
(and come back to it often.)

OY, LAUGHTER, CONNECTION

It'll comes rushing back
with a photo well taken.

SELEBRATE YOUR
CONNTECTION
Tips for
Photographing
People

nnnnnnn

9 Landscape
Photography Tips

Content focused emails linking to blogs or articles can produce up to 25% more unique clicks

Consider other assets that add value for
your customers

FROM OUR DESIGNERS TO YOUR WALLS

Free Printable
Wall Art

T'o help your space look its best — our Creative
Team created and curated over 25 designs for
vou to enjoy as free, downloadable prints,

Explore the collections, find tips
to pair looks, and wow your walls...
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A Fireside Chat

With Katie & Toby
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Thank youl!

Toby Yuen Katie Richardson

Customer Success Manager, Director of Customer Retention Marketing,
Blueshift Artifact Uprising
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