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Brand Engagement Correlates Highly with 1:1 Recommendations

Consumers expect brands to demonstrate they know them
on a personal level.

Importance of personalization actions for consumers purchasing for the first time, % of respondents’
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Follow up with me post purchase
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'Question: “We would like to know how each of these aspects influences your decision to buy from a brand/business for the first time. For that brand/business,
please indicate how important each of the following aspects is.” Possible answers: “not at all important”; “somewhat important”; “important”; “very important”;
“extremely important” Numbers shown indicate respondents that selected “important”; “very important”; and “extremely important.”

Source: McKinsey Next in Personalization 2021 consumer survey 9/7-9/8/2021 (n = 1,013), sampled and weighted to match the US general population 18+ years

McKinsey
& Company

ilblueshift

-NGAG




1:1 Recommendations Work Across Full Customer Life Cycle

Personalization directly influences buying behavior across the
customer life cycle.

Likelihood to purchase, recommend, and repurchase depending on personalization, % of respondents’
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'Question: “Please indicate how much you agree or disagree with the statements below when it comes to personalized communications and products/services

from brands/businesses.”
2Purchase: “l am more likely to consider buying from brands/businesses that engage with me in a personalized and tailored way.”

3Repurchase: “l am more likely to repurchase from brands/businesses that offer personalized communications and products/services.”

“*Recommend: “I am more likely to recommend brands/businesses to my friends and family that offer personalized communications and products/services.”
Possible answers: “strongly disagree”; “disagree”; “somewhat disagree”; “somewhat agree”; “agree”; “strongly agree.” Numbers shown indicate respondents that

selected “somewhat agree”; “agree”; and “strongly agree.”
Source: McKinsey Next in Personalization 2021 consumer survey 9/7—-9/8/2021 (n = 1,013), sampled and weighted to match the US general population 18+ years
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1:1 Recommendations Have Proven ROI

Companies that capture more value from personalization grow faster.

A
400/ more revenue from personalized
O marketing actions or tactics'?

Below-average revenue growth Above-average revenue growth

"Companies divided into two groups based off past-year revenue growth; top half classified as higher growth and bottom half as lower growth.

2Question: “What % of your revenue comes from personalized marketing actions/or tactics?” Possible responses: values from O to 100%.
Source: McKinsey Next in Personalization 2021 benchmarking survey, 2/7-2/14/2021 (n = 20) sampled among consumer companies without
direct consumer relationship (eg, CPG)
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Blueshift Powered Brands Report Even Stronger Results

80% - 400%

Lift in revenue KPIs

Retail & Ecommerce

James Allen Increases
Engagement with Dynamic,
Personalized Experiences

Read more -

TUFT&NEEDLE

Retail & Ecommerce

Tuft & Needle Increased Email
Revenue by 181%

Read more =

ARTIFACT

UPRISING

Retail & Ecommerce

Personalization and Al
Empower Artifact Uprising’s
Lean Team to Break the Mold

Read more =

=t carpdft#.l:o

Retail & Ecommerce

CarParts.com Increases
Customer Engagement 400%
by Personalizing Experiences

Read more -

JPENCLASSROOMS

eLearning

OpenClassroom’s
Revolutionary Education
Meets Smart Martech

Read more -

chatbooks™

Retail & Ecommerce

Chatbooks Grows Customer
Engagement 100% with
Event-Triggered Campaigns

Read more -

Marketplace

Tradera Increases Sales by
131% with Personalized
Recommendations

Read more -
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Marketplace

Vouchercloud Increased
Revenue 81% with 1:1
Triggered Messages

Read more =

O # zomper |

Marketplace

Zumper Scales Leads by
384% Using Predictive
Recommendations

Read more -
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HOW CAN WE UNLEASH
CREATIVITY OF ALL DATA ARTISTS ?




Q  search by Recipe Name

Y/ FILTERBY: Category v

Introducing Al Recommendations Recipes

Select from one of the industry specific or general purpose recommendation recipes as the starting point for your recommendation block

Recently Used

Live Content - Popular
ltems by Category

Live Content - Popular items matching
seed categories

Media

Live content - Next Best
ltems to seed items

Live content - Next Best ltems to seed
items from incoming payload

Daily Feed

Personalized Daily Feed for You

Daily Sponsored Feed

Daily feed based on recent events
restricted to sponsored content

Abandoned Cart

ltems in cart but abandoned during
checkout

Affinity Tag ltems

Popular or recent items from users
affinity tags

Retail

Author Popular, Trending
or Recent ltems

Popular or Trending or Recent items by
specific author

Daily Feed

Personalized Daily Feed for You

Live content - Popular
items matching seed_ta...

Live content - Popular items matching
seed_tags in payload

My List Reminder

List items not yet viewed

Abandoned Browse

Replay ltems viewed but not

Abandoned Cart

Items in cart but abandoned during

Affinity Brand ltems

Popular, Trending or Recent ltems in

Affinity Category ltems

Popular or Trending or Recent ltems in

Brand Popular, Trending,
Recent ltems

Popular or Trending or Recent items by

purchased checkout Affinity Brands Affinity Categories brand
General
Category Affinity Feed Category Popular, Co-Browse Categories Curated ltems Ending Soon ltems
Trending, Recent ltems Feed

Personalized items based on category
affinities
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Popular or Trending or Recent items by
category

Popular ltems from Co-Browsed
Categories to Affinity Categories

ltems selected by you

Items with end_date within next few
days

continue_watching_episodes

4 of 4 items

inspired_by_your_history

4 of 4 items

shows_for_you

prime video
N

4 of 4 items

top_trending_shows

4 of 4 items

abandoned_cart_items

THE

O FeFM C E

MERLCY

2 of 2 items

site_popular_items

NATIONAL BESTSELLER

4 of 4 items

previous_block_similar_items

ARCHETYPE

LEXICON

MAX BARRY

abandoned_browse_items

2 of 2 items

related_items

4 of 4 items

today_articles

g

S
&

4 of 4 items
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ANALYTICAL  vs  creeti



https://app.getblueshift.com/

New Capabilities to Take Al Marketing to the Next Level *
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MOVABLE EXTERNAL
BLOCKS FEEDS

CUSTOM
BLOCK
NAMES

ADVANCED

\ REPORTING

BOOLEAN
FILTERS
AGGREGATE
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100+
RECIPES
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Blueshift Launches Al Recommendations Recipes for Marketers

Choose From Personalize Test, Optimize
100+ Al Recipes Each Touchpoint and Analyze

Next-Best Item
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T +75%
v Sam, your outfit has shipped!
" N(-rc'-v % off ('c de for {
Abandoned Browse . comp r ours
Best Deal in Affinity stylish +35%
Sam, your outfit's on its way! '{ ’ +20%
@ Post-Purchase Cross-Sell T ’
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This Fall jacket will go well with your new

Abandoned Cart

outfit. Available in your size, too!
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