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BLUESHIFT MISSION

Unlock every marketer's potential to drive consumer-centric
engagement, by making data and intelligence effortlessly
actionable on every channel
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KEY RELEASES 2021
Advanced Customer Journeys

-+ — Nudge - 2 days later

If they still haven't confirmed, send another
reminder

Wait 2 days, Predictive optimization

2 conditions
E Reminder to Activate your Card

-

+ Merge journey

Go back up the the head of the journey

After Credit card- welcome

Clone #1 - Nudge - 4 days later

Test 50% of customers with a 4-day delay
instead of 2-days

Wait 4 days, Predictive optimization

1 condition
E Reminder to Activate your Card

-

Clone #2 - Merge journey

Go back up the the head of the journey

After Credit card- welcome

=]

-_] Copy Trigger

-_] Copy Branch

-_] Copy Filter Criteria
-_] Copy Delay Criteria
4-[] Move Left

[]-0 Move Right

a Archive Trigger
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KEY RELEASES
Advanced Customer Journeys

If they still haven't confirme
reminder

: O u r n eW j O u r n ey a p p rO a C h h a S Wait 2 days, Predictive optimization Wait 4 days, Predictive optimization
brought us closer to our customers.” g o

1 condition

1kl

[ I:I Reminder to Activate your Card Reminder to Activate your Card
Joyce Poole, Sr. Director, Marketing CRM, LendingTree o
- 4
._] Copy Trigger
rge journey + + T Clone #2 - Merge journey +
._] Copy Branch back up the the head of the journey Go back up the the head of th urney

B, copy Filter Criteria

\fter Credit card- welcome T After Credit card- welcome
.J Copy Delay Criteria
Q—U Move Left

D» Move Right
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KEY RELEASES 2022-2023
Priorities for Perfectly Orchestrated Journeys

® Productivity

® Customer Experience

— ) L

Nudge - 2 days later

If they still haven't confirmed, send another

reminder

Wait 2 days, Predictive optimization

2 conditions
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[]-0 Move Right

a Archive Trigger

Clone #1 - Nudge - 4 days later

Test 50% of customers with a 4-day delay

instead of 2-days

Wait 4 days, Predictive optimization

1 condition
ﬂ Reminder to Activate your Card

-+

Clone #2 - Merge journey

Go back up the the head of the journey

T After Credit card- welcome
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KEY RELEASES 2021

Connect Your Ecosystem with the App Hub

SFTP @

Use our SFTP integration
to exchange information
such as customer data with
Blueshift to any 3rd-party
tool that supports SFTP

SMS as CSV via S3

Export SMS campaign data
and messages from
Blueshift as a CSV and
upload it to your SMS
provider.

Shopify

Enrich customer profiles,
segments,
recommendations, and
lifecycle campaigns with
real-time ecommerce data

from your Shopify account.

S

SMS via Webhook

Build and trigger SMS
messages in Blueshift and
deliver them with any API
based SMS provider

% sinch

Sinch @

Trigger personalized,
conversational SMS
messages using Sinch and
Blueshift

sMTP @

Use any email delivery
service that supports SMTP
to deliver email from
Blueshift

Slack

Keep your team in sync
about significant actions
from your customers.

3

Snapchat

Connect Blueshift to your
existing Snapchat account
to sync rich audience
segments to target across
image, video, filter, lenses,




KEY RELEASES 2022

Real-Time EDW Integration

Access for Combine with Optimize for
Non-Technical Marketers Real-Time Data Marketing Use Cases

Unlocking the Promise of Your Cloud Data Warehouse



KEY RELEASES 2022

Real-Time EDW Integration

Real Time Data

(e.g. website & app events)

1. Unify DWH with Real-Time 2. Enrich with Predictive Intent

Behavior

Likelihood to Purchase &

Brandon Smith

Overview Campaigns (4) Activity (136) Transactions (2) Recommendations (3) /l
l Chart Data by Scores
Profile Activity Recent Catalog Activity
Revenue  Orders  Visits ;
Brahitlon Smith User Goals  Conversion
sa7 2 o o ‘ ' : ' ; ; SCoreS  Count  Reached Rate
Predictive Scores
S 0-10 10,786 535 4.96%
Engagement Summary Likelyhood to Purchase 1-20 10,407 1,614 15.51%
Location Selected Scores 81-100 21-30 9712 2423 24.95%
Purchase Intent
Opted — User Sample Size 19,982 31-40 9,832 3,553 36.14%
churn —_—— 450 10301 4701 45.64%
(%) =B Goals Reached 17,915 ——
7% o
51-60 9,094 4,971 54.66%
Channel Preferences Predictive Scores =
Email Push SMS In-Apy Engagement Goal conversion Rate 89.66% 61-70 9,652 6,301 28%
o3
B asa oot o I Model Accuracy Hll=80 168 8335 s
4 b Chur Predictive Affinities B o 81-90 9,694 8193 84.52%
ﬁ
Custom Attributes 91-100 10,288 9,722 94.5%

»o€ sNowTlake

Predictive Affinities

Hour: 10PM

Creation Time Iltem Category:
e Hour: 10PM
Apparel > Sweatshirts

amazon
REDSHIFT

oyalty User

4. Activate & Orchestrate On Every Channel 3. Build Segments without SQL

8 © O © = Buentuser

ilblueshift
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€ databricks

§ Journey Start

A

Choose a trigger

Segment Builder

Construct your user query:

Matching Users &

o Q
Users Email In-App Push  SMS
Send SMS Confirmation code = e
+ + Messaging AnD: (1) (0) 4496 """
B comuoncose AN
. Matched Users o
& Email Predictive Scores
+ - CodeExpied Reroute Joumey + Send InApp Promo Offer + ®
T, ; ﬂ Push S
n T " Engagement v isgreaterthanorequalto 4 3 4
o Appted o  Hours
SMS
== o
Bl sromestacene n In-App — Transactions Users 4,496
Transactio orders v
% Slack i
+ | . » withinpast 4 1 montt 2 Email 3,632
+ Merge Joumey + Send Welcome Email |.
e s 2L Zendesk
Y . a In-App 521
Resend in-App Offer e |¢ Salesforce
0 TEST: Subject Une ot @
a- ' . Push 2,687
| @ whatsapp ®
3 delivered status v selectmatch &  true s
|° Messenger SMS 1,359

‘Send to Facebook Messenger

Predictive Optimitation

©  A/BTEST: Subject Une

|u:n Lob

Cancel

]



Real Time Dat

(e.g. website & app events)
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Brandon Smith

KEY RELEASES 2022

Real-Time EDW Inte

Overview Campaigns (4) Activity (136) Transactions (2) Recommendations (3)

Profile

Brandon Smith

Channel Preferences

Custom Attributes

Activity Recent Catalog Activity

$87 2 M

Predictive Scores
Engagement
Location

Purchase Intent

A Churn

A4
Predictive Scores = =
ngagemen o
S Predictive Affinities
=
Hour: 10PM

Predictive Affinities -
ltem Category:

Hour: 10PM
Item Catec

oy Start Choose a trigger

Q

Messaging

Email

Send In-App Promo Offer

In-App
L Slack
s r
Merge Joumey Se

o ek : | 2L Zendesk
| & Salesforce
| ® WwhatsApp

| ©) Messenger

| b Lob

gration

’_——/_/\/_/_/—/

Summary

Goal conversion Rate

Segment Builder

Construct your us

Likelihood to Purchase

81-100

19,982

17,915

89.66%

Likelyhood to Purchase

/—/

Scores User Goals Conversion
Count Reached Rate
0-10 10,786 535 4.96%
1-20 10,407 1,614 15.51
21-3C 9,712 2,423 24.95
31-40 9,832 3,553
41-50 10,301 4,701 45.64
51-60 9,094 4,971
61-70 9,652 6,301 65.28
71-80 11,168 74.63
81-90 9,694 8,193 84.52%
1 9,722 94.5
Use E A Pust SMS
496 i
Users 4,496
Email 3,632
In-App 524
Push 2,687
SMS 1,359



Real Time Data

(e.g. website & app events)

EDW Data

Jdb
X snowflake

amazon
REDSHIFT

€ databricks
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KEY RELEASES 2022

Real-Time EDW Integration

Likelihood to Purchase

Brandon Smith

Overview Campaigns (4) Activity (136) Transactions (2) Recommendations (3)

/—/

Profile Activity Recent Catalog Activity
Brandon Smith - Scores  User  Goals

Predictive Scores
c ‘,i 5 Engagement Summary

Purchase Intent

Us: le Size
- Churn Goals Reached
Channel Preferences Predictive Scores - Gosliconvaision Rat
mail Push E— - al conversic
S Predictive Affinities
Custom Attributes Hour: 10PM

Iltem Category:

BSC

Apparel

Q2 E @ @© = BueshitUser

Choose a trigger

Construct your

Q

Messaging AND S (+)(()

; n Emall
Code Expired / Reroute Journey + Send In-App Promo Offer
T u Push
[ A ] aM Eme
c F ) u e AND
B o :I In-App
G Slack
inpast 4
* See |1; Zendesk
an
& Salesforce
Bl 2o L
|x./ WhatsApp G
1 statt

| © Messenger

| b Lob

81-100

19,982

17,915

89.66%

Segment Builder

Conversion
Count Reached Rate
0-10 10,786 535 4.96%
Likelyhood to Purchase n-o0  toAc - —
21-30 9,712 2,423
- 31-40 9,832 3,553
— —_——
51-60 9,094 4,971
r——— 61-70 9,652 6,301
71-80 11,168
ol
a 81-9C 9,694 193
S, 91-100 9722 945
Users Ema n-Ap) Pust SMS
Users 4,496
B Email 3,632
In-App 52
Push 2,687
’ . SMS 1,359
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Real Time Data

(e.g. website & app events)

EDW Data

Jdb
X snowflake

amazon
REDSHIFT

€ databricks

KEY RELEASES 2022

Real-Time EDW Inte

1. Unify DWH with Real-Time

Behavi

Brandon Smith

or

Recommendations (3)

Overview Campaigns (4) Activity (136) Transactions (2)
Profile Activity Recent Catalog Activity
Brandon Smith -
Email

L

A4
Channel Preferences Predictive Scores =
Email Push SMS In-Ap Ergsaonen
Chum

Custom Attributes
Predictive Affinities

Creation Time

Hour: 10PM
Item Categor

Credit Limit

oyalty User

Predictive Scores

Engagement

Phone Numbe
Customer ID
Location %

Purchase Intent

Churn

i

Predictive Affinities

Hour: 10PM
Iltem Category:

BSC > Outdoor Gear >
Apparel > Sweatshirts

Choose a trigger
Q

Messaging

Email

| 2L Zendesk

| ®  whatsApp

| ©) Messenger

| b Lob

gration

Likelihood to Purchase

Summary
Sel
U: S le Si:
G

Goal conversion Rate

Segment Builder

Construct your us

AND S (+

81-100

19,982

17,915

89.66%

/—/

Goals Conversion
Count Reached Rate
0-10 10,786 535 4.96%
Likelyhood to Purchase 11-20 10,407 1,614 15.51%
21-3C 9,712 2,423 24.9¢
w 9,832 3.55. 36.14¢
— BEE A
9,094
— 9,652 65.28%
11,168 74.63%
-
81-90 9,694 8,193 84.52%
. 91-100 10,288 9,722 94.5
Jse E A Pust SMS
496 i
Users 4,496
B Email 3,632
In-App 524
Push 2,687
’ . SMS 1,359



KEY RELEASES 2022

Real-Time EDW Integration

Real Time Data

(e.g. website & app events)

1. Unify DWH with Real-Time 2. Enrich with Predictive Intent
Behavior T —l-

I Brandon Smith
I Overview Campaigns (4) Activity (136) Transactions (2) Recommendations (3) /l
l Chart Data by Scores
Profile Activity Recent Catalog Activity /
Revenue Orders. Visits. .
Brahitlon Smith User Goals  Conversion
I $87 2 o i ' . ' ; ; SCoreS  Count  Reached Rate
Predictive Scores
0-10 10,786 535 4.96%
Phone Numbe j
I e Engagement Summary Likelyhood to Purchase 1-20 10,407 1,614 15.51%
Location Selected Scores 81-100 21-30 9712 2423 24.95%
Purchase Intent 3 ’ '
E DW D a ta I — — User Sample Size 19,082 31-40 9,832 3,553 36.14%
Churn e 41-50 10,301 4701 45.64%
() = Goals Reached 17,915 EEE——
I Channel Preferences Predictive Scores = = S 497 sree
Email Push SMS In-Apy Engagemen Goal conversion Rate 89.66% 61-70 9,652 6,301 65.28%
I e —— 71-80 1,168 8,335 74.63%
4 b Chum Predictive Affinities —— — o 81-90 9,694 8193 84.52%
ﬁ
Custom Attributes - 2 22 %
I Hour 10PM 91-100 10,288 9,722 94.5
° J— Predictive Affinities
ten e Iltem Category:
Hour: 10PM
4 P I i ilels ttem Categor BSC > Outdoor Gear >
e Ui Apparel > Sweatshirts
. I R Choose a tigger Segment Builder
ata r 1C S. n B S
Q
I Jse E A Pust i
Send SMS
O - Messaging aND: ()0 o
I n Emal
Send
u Push
I eme! v B 3.
Pocer Appied
= u sMs AND
a- Users 4,496
I A n In-App 2
3 sow — . Email 3,632
Merge Joumey + Send Welcome Emai . |., Seiaa
2L Zendes
. In-App 524
|° Salesforc
. Push 2,687
| ® whatsapp
delivered status v tmatch &  true N
|g Messeriger SMS 1,359
Send 1o Facebook Me
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KEY RELEASES 2022

Real-Time EDW Integration

Real Time Data

(e.g. website & app events)

1. Unify DWH with Real-Time 2. Enrich with Predictive Intent

Behavior o

-

Likelihood to Purchase

Brandon Smith

Overview Campaigns (4) Activity (136) Transactions (2) Recommendations (3)
E
Chart Data by Scores
Profile Activity Recent Catalog Activity
Brandon Smith $87 2 H ; ’ ; - . ] Scores CL(‘)Suer:l R:::‘r:zd c°";;’:'°"
Predictive Scores
S 0-10 10,786 535 4.96%
Customer D Engagement =5 Summary FikeyhoodojRurchase 1-20 10,407 1,614 15.51%
= 87% N Scor -
g Location Selected Scores 81-100 —— e — e
Purchase Intent — |
E DW D a ta — — User Sample Size 19,982 31-40 9,832 3,553 36.14%
churn —_—— 450 10301 4701 45.64%
(%) =B Goals Reached 17,915 ——
7% o
51-60 9,094 4,971 54.66%
Channel Preferences Predictive Scores =
Email Push SMS In-Apy Engagemen Goal conversion Rate 89.66% 61-70 9,652 6,301 65.28%
e —— 71-80 1,168 8,335 74.63%
4 b S Predictive Affinities B o e 81-90 9,694 8193 84.52%
ﬁ
Custom Attributes 91-100 10,288 9,722 94.5%

»o€ sNowTlake

amazon
REDSHIFT
) 3. Build Segments without SQL
$ douney Ch:osjatjgger Segment Builder

€ databricks

Predictive Affinities

Hour: 10PM

Construct your user query:
Q
Messaging anot (1) (0)
Email Predictive Scores

®

B

Engagement v isgreaterthanorequalto &

Matching Users &

Users  Email

449 "7

Matched Users

In-App

Push

SMs

o o Transactions Users 4,496
|"" Slack within past 4 1< montr B Email 3,632
Merge J s € |]; Zendesk 2 In-App 521
|¢ Salesforc =
| | - Push 2,687
®  WhatsApp ®
delivered status v selectmatch &  true s
—— |g Messeriger SMS 1,359
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KEY RELEASES 2022

Real-Time EDW Integration

Real Time Data

(e.g. website & app events)

1. Unify DWH with Real-Time 2. Enrich with Predictive Intent

BehaVior Likelihood to Purchase n
o

Brandon Smith

Overview Campaigns (4) Activity (136) Transactions (2) Recommendations (3)
l Chart Data by Scores
Profile Activity Recent Catalog Activity
Brandon Smith $87 2 H Scores Ckfuer:l R:::‘r:zd c°";;’:'°"
Predictive Scores
S 0-10 10,786 535 4.96%
Engagement Summary Likelyhood to Purchase 1-20 10,407 1,614 15.51%
5 87% 5 & .
Location SelsctedScores L 21-30 9712 2423 24.95%
Purchase Intent — |
E DW D a ta — — User Sample Size 19,982 31-40 9,832 3,553 36.14%
churn —_—— 450 10301 4701 45.64%
(%) =B Goals Reached 17,915 ——
7% o
51-60 9,094 4,971 54.66%
Channel Preferences Predictive Scores =
Email Push SMS In-Apy Engagement Goal conversion Rate 89.66% 61-70 9,652 6,301 65.28%
o3
e T 71-80 1,168 8,335 74.63%
4 b Chur Predictive Affinities —— p— 81-90 9,694 8193 84.52%
ﬁ
Custom Attributes 91-100 10,288 9,722 94.5%
° Hour: 10PM
J— Predictive Affinities
ten e Iltem Category:
Credit Limit (ous toetd
ttem Categor BSC > Outdoor Gear >
Apparel > Sweatshirts

oyalty User

amazon
REDSHIFT

4. Activate & Orchestrate On Every Channel 3. Build Segments without SQL

2 B O @ = BueshitUser
° # doumerSan Choose a trigger Segment Builder
‘ 1C S' n Event Construct your user query: N
Matching Users Q
: ’l : ’ l & Q
Users Email In-App Push  SMS
Send SMS Confirmation code = =

. Messaging AND % k+/ ()/ 449% ~°°° R AR eata

T comsncose Q
Matched Users
Emall Predictive Scores ;

+ p CodeExpied Reroute Jourey + Send In-App Promo Offer + ®
s . Push
Engagement v isgreaterthanorequalto 4 3 4

+

Campaign St B 2o somo SMs T
= P | Transactions Users 4,496
Tran: il orders v
+ |:i.. Sk withinpast 4 1 montt N Email 3,632
+- Marge Joumey + ‘Send Welcome Email + -

' R S | oo b In-App 521

Resend in-Agp Offer buahlue |¢ Salesforce :
(= T o 02 G o .

| @ whatsapp ®

% delivered status v selectmatch &  tue 4

|° Messenger SMS 1,359

‘Send to Facebook Messenger T

| lob Lob

©  A/BYEST: SubjectUine
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KEY RELEASES 2022
Integrating digital and human-assisted engagement

® Send CRM data directly to Blueshift

® Create & update contacts in SFDC directly
from a campaign

® Enrich Blueshift CDP from Salesforce

/ response data Q|

ilblueshift Q
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HOW TO BECOME A
BLUESHIFT POWER USER




® Weekly Blueshift Training Sessions

® Blueshift Academy @

BLUESHIFT
FUNDAMENTALS
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How to Become a Blueshift Power User




How to Become a Blueshift Power User

® Weekly Blueshift Training Sessions @ rrosion s

Ace the Top 10 Challenges With Converting
® Blueshift Academy Abandoned Carts "%

We'll show you how to combat the common challenges that lead to ineffective

® Product Tours for training

Build a customer journey that effectively targets & CONVERTS your customers

who have an abandoned cart.

ilblueshift
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How to Become a Blueshift Power User

® Weekly Blueshift Training Sessions -

Welcome Back Campaign
Reach out to customers who have resumed service

® Blueshift Academy
® Product Tours for training

® Demo templates for ideation

ilblueshift
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How to Become a Blueshift Power User

® Weekly Blueshift Training Sessions
® Blueshift Academy
® Product Tours for training

® Demo templates for ideation

® Coming Soon — Journey Recipes

ilblueshift
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BLUESHIFT MISSION

Unlock every marketer's potential to drive consumer-centric
engagement, by making data and intelligence effortlessly
actionable on every channel



@ENGAGE

INTELLIGENT CUSTOMER CONNECTIONS




